6/3/2019

How to attract your ideal
customer online

® Simply
What kind of
social media user
are you?
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The Ultras For many habitual social media users, the networks are their primary communications link to family and friends.

The Deniers ‘Deniers’ are those who maintain social media doesn't control their lives. They reckon they can easily live without it
The reality, however, isvery different. Whenever they can'taccess their favourite network for an extended period, they
become anxious and feel cut off from the rest of the world.

The Dippers Although more than half the UK population is signed up to Facebook or Twitter, not all are requilar users. ‘Dippers’ access
their pages infrequently, often gaing days — or even weeks — without tweeting or posting an update.

The Virgins Every day, new people are signing up to social netwaorks, struggling initially to get to grips with the how-tos, and until
they build up their own networks of friends and followers they may guestion why they've joined

The Lurkers Hiding in the shadows of cyberspace, they watchwhat others are saying on social networks but rarely (if ever) participate
themselves. They will complain publicly about the'mundane drivel that is posted, and privately they worry they dont
have anything interesting to say, but they keep an eye on others' conversations.

The Peacocks Easily recognised because they see social networks asan opportunity to show everyone just how popular they are. They
judge their social standing on how many followers or fans they have, and the aim of each post or tweet is to secure as
many Tkes' of re-tweets as possible.
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The Ranters Often meek and mild in face-to-face conversations, ‘Ranters’ are highly opinionated online. Social media platforms
allow them to articulate their strong opinions without having to worTy about how others will react.

The Ghosts Some people on social newworks like o participats in conversations but are worried aboutgiving oLt personal information
1o srangers. These 'GNOSTS create usemames that allow therm 1o remain largety anonymeuswith noticeably sparse profiles.

The Changelings  For some people, being anonymous online isn't enough. They also adopt very different personalities, confident in the
knowledge (or so they think) that no-one knows their real identity.

The Quizzers "Quizzers’ like to ask questions on Facebook and Twitier — not because they actually want to know the answers, but
because asking questions allows them 1o s@rt conversations. They may fear being "left out” by not having anything
interesting to say.

The Informers Information is currendy in social media. Being the first to spot something interesting and pass it on eams you kudos
and - justas impaortantly - more followers and fans.

Approval-seekers  This group worry about how marty likes/comments/re-tweets they getwhen they posta message or update, because
they link that endorsement to their popularity. After posting a message they will constantly check their feeds and
timelines, and will fret until people respond
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You need a Wﬂ‘f%
for Social Media
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Everyone needs a strategy

* What is your why?

* Who do you want to attract?
 WHERE WILL YOU FIND THEM
* How will you attract them?
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Who is your ideal
customer?
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Not EVERYONE is
ideal
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The Facebook lifecycle

The people who like your Page
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Hospitality Agriculture Journalist Academics Entertainment

The people who like your Page
‘Women
W 59% 48%
Your Fans All Facebook 0.1%
1317 1826 2540 sses ese
Men —
W 41% 54% 5% 7.‘
Your Fans Al Facebook ,2,_
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Who do you want to attract? mp

Busy working families of all
ages. Focused on the needs
and wants of their children

50+ looking forward to
retirement. Mid-High
level careers

Couple & groups of friends
in their 60’s - Have worked
hard and are now enjoying
their retirement

20-40 something!
Child free singles and
couples

Educated to degree
level —work long hours
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Work hard — Play hard Simply
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Who is their ideal
customer ...
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Guess who? ® Simply

thlike 3\ Follow A Share

Rivercatcher Luxury Holiday Cottages
February 26 8t9.11 P G
Rivercatcher Weddings - Exclusively Yours...for the whole weekend
http/ILIy2Tjitn

Photo Andy Walden Photography

TR TN

wlike X\ Follow 4 Share

Rivercatcher Luxury
Holiday Cottages &

@Rivercatcher

1-

Rivercatcher Luxury
Holiday Cottages &

Home
Revews
Photos
Videos
v @Rivercatcher

- Seemore
Home

Create a Page
Reviews

Photos
Videos
Posts.

v Seemore
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Rivercatcher Luxury Hollday Cottages shared a post

Guess who? =i

@
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February 123t 924 PM - @

@ Rivercatcher Luxury Holiday Cottages

The Dudley Arms Pub - Our local pub is in walking distance
Rivercatcher and is also dog friendly. Traditional pub food d

Wime 3 Follow A Sk

Our 590 flower workshop can be IncAuded With a i week iog cabin
Bresk. You can als0 book 076 of our <0130 with @ Group of friencs and
arjoy the workshop togeter. Bresks from Mondsy & Aprl - Fridey 12th
Apriitp ity 2G8bsaa
Rivercatcher Luxury
SPRING FLOWER

Holiday Cottages &
@RIvercotcher . WORKSHOP AT
‘ RIVERCATCHER

Spend the day

DUDLEY-ARMS WALES
Dudley Arms Hotel Llandrillo
The Dudley Arms provides great food, Accommodation, hospitality and a

i

contemporary but
rustic table design.

~ Seamore

00 4 Comments 6 Shares

oY Like (D comment  Fiootiet > Shagg Hootlet M~
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Brechfa Forest
Barns - totally dog
friendly holiday

cottages
@brechfaforestbarns Brechfa Forest Bars - totally dog friendly holiday
s
Home e B | ©
Nothing 50 disappomting as unrequited love. eh Alfie?! @
About . [Poor Oscar - 1 monih after Alfe’s armival and he's absolutely
Photos L & .
- “LWhO's stayig in Bay Tree Bam % nstagram
Reviews e Caren Taybor-spinbe Stasie s baby saker Licgton (Liny) My
TripAdvisor
Videos

°

B2 Share Hootiet M)+

&
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9 Pantmeillionen - Holiday Cottages

@
.
e D @I ®"Sim
u S S W O H Well it really feels lie Spring has sprung here at Pantmeifionen. The birds l y
marketing

are singing probably because this weekend s predicted to be one of the
warmest on record in Cardigan Bay for February

We still have fots of availability for 3/4 night short breaks and of course

Pantmelilionen - Holiday Cottages «e | longer Rose Cottage, §, sleeps 2 has avallablitty from 1st March and Clover
9 #sieeps 4+2 from 8th March
favourte wak We also stil have a few Summer dates available

Wel t feels like summer . the sun's iovely & 'm able to do my
Gown 10 te beach. .

Private Hot Tubs in both cottages and our four legged friends are very
weicome. First dog free of charge additional dogs up to maximum of four
(please check if ickle doggies) £15 per dog per stay ¥ W

w facebook comvilangra

cottage

Pantmeillionen - Holiday Cottages is at Gwersyll yr Urdd
Liangrannog

intted Kingdom - G

Fin's first Ski lesson just 5 mins from our cottages

Lots of famity fun can be booked here at the centre including skiing, 2ip wire
climbing wal, trampolining, and lots more check out their website If your
coming to stay & book an activity. #pantmeiiionen #hottubs #West
#LIangrannog #holidaycottages #bookdirect #otstodo #dogfrient
eredigion #coastalpath

00= =

fews

VISIT  (m
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’ Dan-Yr-Egiwys Holiday Cottage, Mid Wales.
Maths 281854 G

Dan-Yr-Eglwys - 115 COMPETITION temel
% L " Vit 37 ing you he chance 1o wi 3 FREE o nght sy  our
Holiday Cottage, \ p— k& fartasic § siar converied bam in M) Walest
Mid Wales ke . 3 To be Wi  chare of wineng a free 1w nIGht stay foryou and up 1o
Agoests. See o
@danyregiwys ‘ Dan-Yr-Egiwys Holiday Cottage, Mid Wales.
- oo Feoruy 1 ©
[ p————
Home (8215
Snowy views from Dan-yr-Egiwys Holiday Cottage. Some dates available
during February and March. Come aking and help wih the lambing!

() Comment & ) Share Hootet My~

ol
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What does Fiona
want to sell?

v
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QY W

@&PD Liked by rubyandroux and 18 others

makeitsewiom Hard at it today - just a wedding
dress alteration!! & & 3 layers to this wedding
dress which needed taken up and room for a “bump”

6 Qa ® O o

]
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< Photo D
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? makeitsewiom S !mply

@D Liked by italiankitcheniom and 15 others

makeitsewiom Prepping for sewing lessons & &
Sew like a pro

6 Q@ o o

©
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marketing

Who is your ideal
customer?

]
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Create 2 Ideal Customers — Your Facebook & Your Instagram

v/Start with a name v'Eating out
v Age v"Work
v'Where they live v'Problems and fears
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Capel Maethlon Holiday Cottage shared a post
rﬁ February 2- ©

Shared Post = Lower Reach
Your own content = Higher Reach

Google loves YouTube

Tywyn Events Organisation W Like Page
January 28 - @

Date for your diaries
Party in the park 2019
Saturday July 27th
Tywyn seafront Park
See More

]
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Filming on your phone 8("Simply

Capel Maethlon Holiday Cottage shared a post
dl February 14 at 808 PM - @

Vertical for a square post

Horizontal for Instagram or
Facebook Stories

©
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Your audience is looking for ®
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01490 440498

Book now

VERCATCHER

Luxury Holiday Cottages & Log Cabins

@rwuv_ﬂ:wwnmcm NGSTODO®  COTIAGES®  [OGEASING®  AVAILASILITY. WiDOINGS. BLOG. (GULSTAOGIN
ey & \
“Hat Term Avalssity* o

Flytshars Conage (sieeps 6) 3477 nignt bresks availatia

Rivercatcher LUxury oy vy miercatcher
Holiday Cottages & -

X Xl

< rvercatcher
Rivercatcher
Luxury Holiday
5 v wining exury ity
HEW g caties i

Brwcatchur, Landrito, Danbighatire, Unites.
Kingdom
577 folowers 158 fosowing

fifi

Rivercatcher

1A
|
i
&

5 Luxury Holiday Cottages and 4 Log Cabinsset in
the heart of the Welsh country side on the banks
of the River Dee. 5 star with hot tubs

Rk ook a3 ey ik open T torscsve 30 Tour, Watch our [l G your doge o Riyersthes s
iy oo s o 01 St Viseo o e 0 oot ko Mg | [l iy s o B i

Tweets & replies  Media
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Produce great content
and be helpful
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Consider your social
media as a community
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AND FINALLY ...

We want you to get involved
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What is a hashtag © Simply

and how do we use it?

#hashtag

o
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4,865 post

S

@
® Sim
< Q #iomstory = Sl ly
marketing
Top Latest People Phot: Videos

Related: #privatehire #manchesterbars #auckland

Angela Byrne @angela... -25/01/2019

b The fairies # # or little people make an
appearance in our One Stop Guide
#iomstory

Recent
|

On Q2 Qs &

Angela Byrne @angela... -25/01
b Our new One Stop Guide is ready!
Pleased to sian off and thanks to the

o Q Q 2

©
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ﬁ Q Search Twitter Q* Tre n d i n g

United Kingdom trends

< Q #iomstory =

1 #MondayMotivation v Top Latest People Photos  Videos
84.5K Tweets
& Jennifer Macdonald-Nethercott MCIM CM,
NakedPRGirl, and 2 more are Tweeting about
this

Mike Radcliffe Photography - 13h
‘Under the spotlight’ South Barrule
#isleofman @BiospherelOM
@visitisleofman @ourislandim

¢ #mybiosphere #manx

2 Olivia Colman
190K Tweets

Awards season

Olivia Colman's inspirational
Oscars speech left many tea...

3 Oscar
1.99M Tweets

Mike Radcliffe Photography - 12h

variety.com ‘Green glass' The face of a backlit wave,
Lady Gaga Wins First Oscar Port St Mary #isleofman @BiospherelOM

@visitisleofman @ourislandim
#ourbiosphere #mybiosphere #manx
#iomstory
4 Alan Partridge
5.247 Tweets

@ Q Q

o B
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WHICH $OCIAL MEDIA PLATFORMS USE HASHTAGS?

ALL OF THEM,
BUT THEY ARE MOST EFFECTIVE ON:

INSTAGRAM TWITTER

The hashtag will also work on
YouTube, LinkedIn, Snapchat and
Facebook but is not integral to the

way we use the platform as Instagram
& Twitter.

*Hashtags also work on Instagram Stories.

For the purposes of your social media try adding
1 or 2 relevant hashtags to each post if you are
using any of the other platforms.

v
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HOMSTORY

WE CAN GIVE TOURISM ON THE ISLE OF MAN A SHARE OF THE 'VOICE' ONLINE BY USING A
SIMPLE #

#lOMstory is relatively new in comparison to others. By working together, we can raise
our voice and be seen in an online space.

b Manx Telecom 4G 892 70 3%. o Manx Telecom 4G 1812 10 w6%.  Manx Telocom 4G 1813 10 36%m
< i 0 adventy #explorewalg
n=
=
Related: i insta 4 fielated: #thewalescollective #ordnancesurvey #peakdis Related #walkinguk #visitwales #ukscenery #exploring

]
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We can increase the share of

voice on the Isle of Man

SIMPLY by raising our voices

with positive message & images

©
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#lOMstory

@visitisleofman
#IsleOfMan

@BiospherelOM
#IOM

@ourislandim

H#Visitisleofman
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